
                                                                                     
 
Convenzione di sovvenzione 2022-1-EL02-KA220-YOU-000089230    

Finanziato dall'Unione europea. Le opinioni espresse appartengono, tuttavia, al solo o ai soli autori e non riflettono necessariamente le opinioni 

dell'Unione europea o dell’Agenzia esecutiva europea per l’istruzione e la cultura (EACEA). Né l'Unione europea né l'EACEA possono esserne 

ritenute responsabili. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Convenzione di sovvenzione: 2022-1-DE02-KA220-VET-000088464 

M3 Bibliografia  

 

 
  



Bibliografia 

 

Ardichvili, A., Cardozo, R., & Ray, S. (2003). A theory of entrepreneurial opportunity identification and 

development. Journal of Business Venturing, 18(1), 105-123. 

Austin, R. D., & Pisano, G. P. (2017). Neurodiversity as a competitive advantage. Harvard Business Review, 

95(3), 96-103. 

Becca Lory Hector CAS, B. C. C. S. (2020). Incorporating neurodivergent individuals into diversity and 

inclusion initiatives. Journal of Financial Planning, 33(11), 36-38. 

Brinzea, V. M. (2019). ENCOURAGING NEURODIVERSITY IN THE EVOLVING WORKFORCE--THE NEXT 

FRONTIER TO A DIVERSE WORKPLACE. Scientific Bulletin-Economic Sciences/Buletin Stiintific-Seria Stiinte 

Economice, 18(3). 

Elliot, D. L., & Cavazos, D. E. (2021). The business of being creative: A literature review and research agenda 

for artrepreneurship. Journal of Business Research, 122, 430-441. 

Elliot, D. L., Simmons, R., & LoCascio, E. (2017). Artrepreneurship: Teaching creativity, business acumen, 

and the entrepreneurial mindset. Journal of Business Entrepreneurship and the Law, 10(1), 1-32. 

Gajare, J. (2019). Artrepreneurship: A framework to explore entrepreneurial activities in the creative 

industries. International Journal of Innovation, Creativity and Change, 9(9), 149-165. 

Gajare, J. (2020). Artrepreneurship: An emerging field of entrepreneurial research. Journal of 

Entrepreneurship Education, 23(3S), 1-6. 

Becca Lory Hector CAS, B. C. C. S. (2020). Incorporating neurodivergent individuals into diversity and 

inclusion initiatives. Journal of Financial Planning, 33(11), 36-38.  

Hoffmann, S., Sławiński, A., & Wójcik, P. (2021). Towards artrepreneurship education: New approach to 

higher education in the arts. Sustainability, 13(8), 4254. 

Naser, A., Trandafir, L., & Varsamidis, A. (2023). Inclusiveness of autistic consumers in E-commerce: An 

exploratory study on the inclusiveness for consumers on Autism Spectrum Disorder. 

Ortiz, L. A. (2020). Reframing neurodiversity as competitive advantage: Opportunities, challenges, and 

resources for business and professional communication educators. Business and Professional 

Communication Quarterly, 83(3), 261-284. 

Patton, E. (2022). The push and pull of entrepreneurship for individuals with autism spectrum disorder. In 

Research Handbook on Disability and Entrepreneurship (pp. 59-76). Edward Elgar Publishing. 

Prince, S., Chapman, S., & Cassey, P. (2021). The definition of entrepreneurship: is it less complex than we 

think?. International Journal of Entrepreneurial Behavior & Research, 27(9), 26-47. 

Prokopovych, I., & Ganguli, S. (2020). Art and entrepreneurship: Integration of the aesthetic and the 

economic in the creative industries. International Journal of Entrepreneurial Behavior & Research, 26(1), 

171-191. 



Pyykkönen, M., Mäkinen, J., & Maunula, A. (2022). What is entrepreneurial about art? Identifying 

artrepreneurial characteristics from art students' perceptions. Journal of Business Venturing Insights, 18, 

e00294. 

Stenn, T., & Osterholt, D. A. (2023). Activating Entrepreneurial Mindsets in Neurodivergent Students 

Through the UDL Engagement–Regulation–Persistence Framework. In The Age of Entrepreneurship 

Education Research: Evolution and Future (pp. 137-159). Emerald Publishing Limited. 

Wiklund, J., Hatak, I., Patzelt, H., & Shepherd, D. A. (2018). Mental disorders in the entrepreneurship 
context: When being different can be an advantage. Academy of Management Perspectives, 32(2), 182-206. 
 


